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During the 
Last Five Years 


The City and Suburban circu- 
lation of The Dallas Morning 
News has more than doubled... 


Increasing the concentrated in- 
fluence of Texas’ greatest-daily. 


The Dallas Morning News 


Leader in its field since 1885 
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VISITS to BUSINESS LEADERS 


Private Office of 
Mr. Tom E. (Cranfill 


CRANFILL REYNOLDS COMPANY 


An elegant example of how well Clarke & Courts equipment fits itself into 
the daily executive work of an organization of this character. 


Business leaders of today appreciate the value of a fine office. The increase 
in prestige and added dignity to their organization, by the use of a well 
appointed executive office is no longer overlooked. 


Let us talk to you and help plan such an office for you and your business. 


Our plan is unique. 


CLARKE & COURTS 


Everything for Your Office 
1506-8 Young Street Phone 2-4164 
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TEXANS LET'S 
TALK TEXAS | TALKING TEXAS 


ab ™ HAS STIMULATED 
A YEAR OF VITAL 
ww 4 DEVELOPMENT 


EXANS HAVE responded to the 
“Texans, Let’s Talk Texas” pro- 


gram—and vital development is the result. Through talk about Texas 
opportunities their realization has come about, and new wealth 
sources have been tapped. 

Throughout the state industry, agriculture, commerce—in short 
the whole life of Texas—has reacted to the stimulating influence of 
the exchange of new ideas. 

The echoes of Texans’ talk about Texas have reached the far 
places of the world, turning the attention of men of great affairs up- 
on the possibilitics of this awakening empire. Texas is coming into 
its own, and Texans are doing a splendid work. 

Because it has encouraged Texans to Talk Texas, and because for 
seventeen years the Texas Power & Light Company has been an in- 
tegral part of the life of a progressive group of Texas communities, 
rendering them the most modern type of electric service, this com- 
pany takes pride in the achievements of Texas and Texans. 

Let’s continue to Talk Texas and make 1930 an even greater 
year of accomplishment for Texas than 1929. 

































TEXAS POWER & LIGHT COMPANY 








Providing for the Texas of Today - - - 
Planning for the Texas of Tomorrow 
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Times Have Changed 


Of Jrconsss is the order of the day in every branch of business. Today, a desk is the 
business man’s best friend. It is something personal—every hour of every business 
day—it is closer than the most trusted associate—consequently it must reflect permanent 
beauty of design and finish, convenience and above all efficiency. 

Not only is this true of the desk—efficiency must extend to all appointments of the 
office—a harmonious ensemble, practicality plus beauty—dignity plus warmth—a note of 
welcome smiling from every corner. 

A STEWART furnished office reflects these requisites. Consult with our representa- 
tive regarding a proper installation of equipment to meet your individual tastes and partic- 



















ular needs. 
DESK HEADQUARTERS 
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A Year of ACCOMPLISHMENT 


Record of Achievements of Dallas Cham- 
ber of Commerce for 12 Months Past is 
Impressive One 


S THE YEAR Closes it 


ANE™, 


Fostered by the Chamber, the 





is fitting that Dallas 

should review its accom- 

plishments and chart 

anew its course of prog- 

ress for the future. 1929 B 
has been a busy year for the Dal- 


Community Loyalty 


EING loyal to the community in which we live 
is but another term for selfishness. At least 


Dallas Airports Utilities Cor- 
poration was organized to pro- 
mote the interests of aviation ac- 
tivities. It is now building a 
hangar at Love Field which will 
cost $140,000. This hangar will 


las Chamber of Commerce. Its 
various departments have carried 
on a wide range of activities 
which in the whole represent the 
program of the year. Hundreds 
of busy men have given their 
time to committee work with a 
faithfulness and patience which 
largely accounts for the successes 
which have been recorded. 


that is the way it works out according to our line 
of reasoning. Being loyal to our city is certain to 
help it grow, and as it grows and prospers every 
member of the community will be benefited. 

As the business and the social life of the com- 
munity advances, permitting and _ presenting 
greater opportunities ‘for profitable business and 
social activities, in the same ratio does our chance 
of profits and our ability to enjoy increased social 
pursuits present themselves. So that is the reason 
we say — be loyal to our city, if for no reason than 


be occupied by an air service 
which will add materially to the 
strength of Dallas as an aviation 
center. 

The Chamber has been active 
in the improvements and devel- 
opment of Love Field so that it 
will represent the highest type 
of landing field development. 
Hensley Field has been estab- 


The year now closing has 
been one of harmony and co- 





that we will profit ourselves by doing so. 


lished as a base for Army air 
activities and the Chamber has 








operation between the several 
departments. All have worked 
diligently in contributing their portion of the whole task to 
which the Chamber dedicates itself. 


Early in the year the Chamber formed an advisory council 
of one hundred representative business men who have aided the 
Board in its deliberations. These men have brought a breadth 
of view point and a variety of experience into the plans of the 
Chamber which has been of incalculable value. 

In material accomplishments the Chamber has been rich. 
Largely through its efforts Dallas now enjoys a six per cent 
credit in its fire insurance rates. This credit represents an annual 
saving of approximately $180,000 to our citizens. 
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had an important part in every 
phase of its creation and devel- 
opment. Illustrating the importance of Dallas as an aviation 
center, the monthly payroll of aviation companies in Dallas now 
exceeds $30,000. 


One of the most forward looking steps during the year was 
the formation of the Community Trust. Through this agency 
bequests for purposes of public welfare may be made and 
handled in perpetuity with the assurance that such funds always 
will be used in the interest of the greatest public good. 


In terms of material growth Dallas has been fortunate. Early 
in 1928 Industrial Dallas, Inc., was formed to acquaint the 
(Continued on Page Fourteen) 
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Dallas Chamber of Commerce 


Retail Merchants Association 


In addition to carrying out its usual 
full program of activities of primary im- 
portance to the retail market, the Dallas 
Retail Merchants Association has spon- 
sored during the past year several matters 
of benefit to the city as a whole. This was 
the first year of its annual award of prizes 
for the most attractive new and remodeled 
store fronts in the downtown district. 
The committee in charge, with Sam Har- 
greaves as chairman, worked closely with 
the Dallas Chapter of the American In- 
stitute of Architects in the matter. Fur- 
ther beautification of the downtown dis- 
trict is being sought by a committee work- 
ing in connection with city officials, par- 
ticularly as regards a more efficient and 
more attractive street lighting system, and 
it is expected that definite steps will be 
taken on this program next year. The two 
largest one-day good-will trips in the his- 
tory of these local summer excursions were 
made, one to Longview and intervening 
points and the other to Ardmore and in- 
termediate towns, with James K. Wilson 
as chairman of the committee. A fund of 
approximateiy $7,000 was raised for put- 
ting on a co-operative campaign to pro- 
mote earlier and greater holiday shopping, 
featuring special decorating and lighting 
effects, and the Christmas Parade, wit- 
nessed by many thousands, including a 
large proportion of visitors. Clifton Linz 
was chairman of the Finance Committee, 
John Bounds was technical director of 
the parade, Otto Lange was in charge of 
decorations and Carl J. Roesch in charge 
of street lighting, with the Board of Di- 
rectors exercising general supervision. The 
Association has worked for improvement 
in trade practices and has co-operated 
in campaigns to lessen the “returned 
goods evil,” to improve credit conditions 
and to handicap fake solicitors and the 
“hot check artist.” President Herman 
Philipson, working through a board of 
directors numbering twenty-one and rep- 
resenting all major lines of retailing and 
through various special committees, has 
seen that continual attention is given leg- 
islation affecting retailers and has other- 
wise sought to safeguard and advance the 
interests of the Dallas retail market. 
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Wholesale Merchants 


The Dallas Wholesale Merchants As- 
sociation, under the presidency of C. L. 
Norsworthy, has experienced a successful 
year during 1929. While it is true the 
volume of Fall business has not been as 
great as was confidently expected at the 
beginning of the Season, the Market held 
its own and the numbers of merchant 
buyers increased materially over any 
other year in the history. 


During the year of 1929 an extensive 
direct-by-mail campaign was conducted 
to keep Southwestern Retailers acquainted 
with the Market. It may be interesting to 
note that 390,000 pieces of mail was dis- 
tributed to our mailing list of 29,000 mer- 
chants and numerous advertisements were 
carried in trade publications and news- 
papers through the Southwest. 


Six performances of the Southwestern 
Style Show were presented to a com’ 
bined audience of 26,000 people. The 
railroad refunds which increased 7 per 
cent over 1928 indicates that a greater 
number of merchants have taken advan- 
tage of this phase of the Market’s activ- 
ity than ever before. 


The 1929 Good-Will Tour under the 
chairmanship of A. P. Johnston proved 
to be one of the most successful in its his- 
tory. One hundred Dallas business and 
professional men spent seven days in 
West Texas covering a total mileage of 
2,900 miles and carrying the message of 
Dallas to the citizens of 80 West Texas 
cities. 

The Association expended for trade 
promotion during the year the following: 
Advertising $14,200.00; Refunds of Rail- 
road Fare $32,000.00; Style Shows $13,- 
110.00; Good-Will Tours $30,000.00, 
making a total of $89,310.00. 


The Wholesale Merchants Association 
looks to 1930 ready to accept every re- 
sponsibility the new year will impose and 
fully equipped to avail itself of every op- 
portunity this territory offers. 1930 will 
be a good year for the Dallas Wholesale 
Market because the merchants of this 
Market are determined to make it such. 





Aviation Department 


Fostered organization Dallas Airports 
Utilities Corporation now engaged in 
erection administration building and 
hangar at Love Field Airport, cast $130,0 
000. 

Conducted negotiations with various 
airplane manufacturers looking to estab- 
lishment at Dallas of plants or factory 
branches. 

Following purchase of Hensley Field 
Airport by city, undertook arrangements 
for installation of hangar thereon. 

Entertained various parties of cadets, 
Air Corps, to develop good will for Dal- 
las in connection with expansion of Hens- 
ley Field Airport. 

Financed summer training of Reserve 
Corps officers, aviation branch, in relation 
to items for which no provision was made 
by government. 

Participated in inauguration of three 
new air passanger lines and one new air 
mail line. 

Participated in welcome to extended 
list of distinguished aviation visitors. 

Arranged for speakers at variety of 
luncheon meetinsg and radio broadcasts. 

Sponsored number of newspaper and 
magazine articles relating to aviation at 
Dallas. 

Inaugurated idea of air freight line 
from Rio Grande Valley and fathered 
idea of newspaper survey of situation and 
possibilities. 

Advised with various communities as 
to airport locations and dedicatons. 

Cultivated cordial relations with direc- 
tor of municipal airports and the board 
of management appointed by the Mayor. 

Cooperated with aviation schools lo- 
cated here relative to building student 
bodies. Letter from department was sent 
to every prospect turned in by schools. 

Adopted various policies clarifying the 
program of activities and defining the at- 
titude of the committee in relation to 
aviation at Dallas. 

Inaugurated idea of substantial appro- 
priation in 1930 for advertising Dallas 
as an aviation center. 

Became associate member of Aeronau- 
tical Chamber of Commerce of U. S. 

Developed idea of survey of Trinity 
Valley as possible landing field by expert 

(Continued on Page Twelve) 
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Introduction — Industrial Dallas, Inc., 
and the Industrial Department are so 
closely related that this joint report is 
made for both. Statistical records of the 
commercial and industrial growth of Dal- 
las are for ten months of 1929; statistics 
on results from advertising are for a six- 
months period, May through October, 
since our national advertising program 
was started in May, 1928, and the fiscal 
year of Industrial Dallas, Inc., is from 
May 1 to May 1. 


Industrial Growth — 10 months 1929. 
Based on figures for the first ten months 
of 1929, this year will be the greatest 
in the city’s history in the number of 
new business enterprises of all kinds es- 
tablished during the year. The following 
table shows 1929 as compared with the 
three previous years, in the total number 
of businesses secured and in the number 
of branches of sectional or national con- 


cerns secured: 
10 
Months 
1926 1927 1928 1929 
Total New Businesses 
Established - - - --484 343 
Total Branches of Sec- 
tional or National 
Concerns - - - - 110 88 163 187 


704 692 


The accompanying charts show graph- 
ically the remarkable increase in new 
businesses established and in new 
branches, during the last two years (since 
the advertising campaign was inaugurated 
in May, 1928) as compared with the two 
years immediately preceding the advertis- 
ing campaign: 


National Advertising Results — Six 
Months of Second Year: The first six 
months of the second year of national 
advertising, as conducted by Industrial 
Dallas, Inc., closed with October 31, 
1929. A summary of inquiries follows: 


Ist Six All 12 
Months Months 
of 2nd of Ist 
Year Year 
Total Number of Inquiries 
Received - - - - ~- 1,336 2,681 
Inquiries from Executives of 
Concerns Interested in 
Placing Branches or Es- 
tablishing Businesses in 


Dallas - - - aac 665 835 
Inquiries from banks, bond 

houses, advertising agen- 

cies, public utilities and 

similar organizations - - 243 230 
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Joint “Report “© 






of Industrial Department 
and Industrial Dallas, Inc. 


ANALYSIS OF INQUIRIES—NA- 


TIONAL ADVERTISING 


For Entire First year and First Six 


Months of Second Year. 


2,681 





TOTAL INQUIRIES 





PROSPECTS 











1,336 





665 





TOTAL INQUIRIES 


PROSPECTS 




















For First Year 


For Second Year 
(Six Months) 





Inquiries from Individuals 
(among these may be a 
small number of prospects 
not desiring to disclose 
their identity) - - - - 528 =61,616 


The above summary shows that while 
the total number of inquiries received 
from advertising is running about the 
same as during the first year, the per- 
centage of inquiries from executives has 
shown a marked increase. This is due, in 
a large measure, to copy designated to 
appeal only to executives interested in the 
Southwest market, and to the elimination 
from the sechdule of publications that 
during the first year produced only mis- 
cellaneous inquiries from individuals 
The percentage of curiosity inquiries has 
been greatly reduced during the second 
year of the campaign. 


Officials of Industrial Dallas, Inc., have 
been furnished a detailed report on in- 
quiries from every publication used in the 
campaign, showing the number of in- 
quiries received from each piece of copy 
in every publication used, and an analysis 
of these inquiries, revealing definitely 
which publications are producing worth- 
while results and which are producing no 
inquiries or only miscellaneous inquiries 
of no particular value. This record, kept 
since the campaign started, has enabled 
Industrial Dallas, Inc., to eliminate quick- 
ly non-productive publications and to cen- 
ter on publications that will bring maxi- 
mum returns for the money expended. 


Follow-Up on Inquiries: Every inquiry 
received from national advertising, that 
appears to be a prospect for a new busi- 
ness in Dallas or a branch of a sectional 
or national concern, is handled immedi- 
ately by the Industrial Department, and 
filed in a Preferred Prospect File for fol- 
low-up to determine the extent of the in- 
quirer’s interest. This file now contains 
the names of approximately 1,000 con- 
cerns that have been secured from our 
advertising. If further correspondence de- 
velops the fact that the inquirer is not a 
prospect, the inquiry is removed from the 
prospect file and filed in our general file 
If the firm making inquiry is a prospect, 
the inquiry is kept in the Preferred Pros- 
pect File until some definite action is taken 
in the direction of establishing a plant or 
branch in Dallas. 
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Since the advertising campaign was in- 
augurated, more than 100 concerns who 
made inquiry as a result of our advertis- 
ing, have been developed to the point of 
actually establishing plants or branches in 
Dallas. This, however, represents only a 
small part of the actual value of the ad- 
vertising campaign in furthering our in- 
dustrial expansion program. Contact has 
been established with a great many con- 
cerns that are definitely interested in the 
Southwest, and will ultimately establish 
distributing branches, sales offices or 
branch factories at Dallas to serve the 
Southwest. Action in the establishment 
of such branches comes slowly, and in 
many cases results will not be evident for 
several years. We frequently carry on 
negotiations over a period of years before 
the prospect finally takes steps to place 
a branch in Dallas. 


Indirect Results: Many of the results 
of national advertising are indirect. For 
example, literature on Dallas has been 
placed in the hands of high executives of 
more than 500 banks, bond houses, adver- 
tising agencies, etc. Hundreds of letters in 
our files show that these executives have 
been tremendously impressed with the 
Southwest as a market and with facilities 
at Dallas for manufacturing and distri- 
bution. Practically all of these efficials are 
in position, because of their influence, to 
be of great service to Dallas in the future. 


ALL NEW CONCERNS — FOUR- 
YEAR RECORD 


Showing Influence of National Advertis- 
ing Beginning in 1928. 









































704 
692 
484 
343 
1926 1927 1928 1929 
(10 Mo.) 
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Advertising agencies, for example, are 
frequently called on by their clients to 
analyze markets and to make recommen: 
dations for the establishment and location 
of branches. Bankers are frequently called 
on for advice in expansion programs that 
involve the establishment of branches. 
Where these executives have been reached 
as effectively as they have in our advertis- 
ing and through our literature, much in- 
direct good may be expected as our cam- 
paign develops. 


The Dallas advertising campaign has 
attracted widespread interest. It has been 
discussed at three national meetings of 
Chamber of Commerce executives; it has 
been frequently referred to in business 
and trade publications, and a special 
bulletin was issued by the Literary Di- 
gest, in which the Dallas campaign was 
highly praised. This bulletin was given 
widespread distribution among national 
advertisers. Many inquiries have been re- 
ceived from other committees contemplat- 
ing advertising campaigns, and in every 
case we have furnished detailed informa- 
tion concerning the Dallas campaign, its 
plan of organization, results, etc. 

Direct-by Mail: Our national advertis- 


ing is being supplemented by the Indus- 
trial Department in direct-by-mail adver- 


tising, consisting of special letters and lit- | 


erature to a carefully selected list of more 
than 5,000 of the leading concerns of the 
country. The department has secured all 
available information concerning these 
manufacturers, including their present 
facilities in the Southwest, if any, the 
location of their nearest branches, the 
names of local dealers or representatives, 
their policies with reference to sales 
branches, warehouses and branch facto- 
ries. This information is kept in a card- 
index file, and contact is established with 
these prospects at regular intervals. Sev- 
enty-five per cent of the concerns that 
have established branches in Dallas during 
the last two years have been from this list 
of preferred prospects. 


The industrial department is also in 
touch with several sources of information 
on mergers, changes in management, 
changes in methods of distribution, etc. 
Whenever a change of this nature comes 
to the attention of the Department, con- 
tact is immediately established with the 
concern in an effort to bring about the 
establishment of facilities at Dallas to 
serve the Southwest. Particular attention 
is given to mergers, as the enlarged or- 
ganizations are particularly good pros- 
pects for branches. 


Expansion of Local Branches: This De- 
partment also has a complete list of all 
concerns now maintaining branches in 
Dallas. In practically every case we have 
the names of the principal home-office of- 
ficials. Contact is established with these 








officials three or four times a year, to keep 
them in touch with the Southwest, and to 
bring about, as rapidly as possible, the en- 
largement of facilities already maintained 
here. Sales offices are frequently expand- 
ed into distributing branches, with com- 
plete stocks in Dallas. In several instances, 
we have been successful in helping local 
branch managers secure the establishment 
of service facilities here, and in several 
cases we have helped in bringing about 
the expansion of local sales or distributing 
branches into manufacturing branches. 
Many of our best prospects for branch 
factories are national concerns that only 
have sales or distributing branches here 
at present, but will build branch plants 
at Dallas when their volume of sales in 
the Southwest justify such plants. 


Special Reports: The Industrial De- 
partment has prepared a number of spe- 
cial reports for concerns definitely inter- 
ested in placing branches in Dallas, and 
also for the purpose of interesting na- 
tional concerns in manufacturing at Dal- 
las for Southwestern consumption. 

(Continued on Page Thirty-six) 
DOD 
FOUR-YEAR RECORD OF NEW 
BRANCHES OF NATIONAL 
CONCERNS 


Comparison of two years immediately 
preceding National Advertising with 
last two years, showing influence of 
Advertising on Growth. 
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AVIATION 
(Continued from Page Eight) 


provided by National Air Transport 
Company. 

Participated in various ways in pro- 
ceedings which resulted in location , of 
Curtiss Flying Service School at Dallas. 

Devised air mail cachet for Texas State 
Fair and made plans for continuance of 
using cachets when indicated. 

Held numerous committee and sub- 
committee meetings, finally going on regu- 
lar semi-monthly meeting schedule. 

Extended cooperation to local concerns 
manufacturing devices of special interest 
in aviation field. 

Launched study of aviation field at 
Dallas looking to six months or a year 
of persistent educational effort to increase 
use of services available. 

Conducted survey to determine present 
status of aviation at Dallas in respect 
to payrolls distributed; developing fact 
that present total is in excess of $30,000 
monthly. 

Sent representative to two interdepart- 
mental conferences at Washington on a 
subject of proposed new air mail lines af- 
fecting Dallas. 

Participated in dedication of Curtiss 
Airport at Dalworth. 

Conducted negotiations for lease of 
administration building and hangar under 
construction at Love Field Airport to 
Southern Air Transport Company. 

Engaged in discussions of Southern 
Sky-Lines, proposed new southern trans- 
continental air mail line, with Hon. W. G. 
McAdoo during his visit to Dallas. 

Arranged to send representatives to 
Washington to attend interdepartmental 
conference, November 25-29, in re pro- 
posed new southern transcontinental air 
line. 

Was instrumental in having army ex- 
pert make survey of Love Field Airport 
with regard to improved lighting system 
and attended conference with city com- 
missioners at which successful effort was 
made to secure funds for additional light- 


ing. 
DOOD 


Road Information 


This is the fourth year of the operation 
of this department. No accurate account 
is kept on the number of calls received 
but the number gradually increases each 
year. 

To stimulate travel over the southern 
route to points South and West, regular 
telegraphic reports on condition of roads 
throughout the Southwest are furnished 
the road departments of Chicago, St. 
Lo:.'s, Milwaukee and other Middlewest- 
ern cities. A good-will visit was made to 
these departments and Eastern Canada 
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this past summer with the result that more 
travel is being sent into our section. 

Late condition of roads affected by rain 
is obtained by telephone and telegraph 
immediately following rainfall. 


OO>oA> 
A Record-Breaking 
Convention Year 


During 1929 Dallas experienced its 
greatest convention year, forging still 
further to the front as one of the Nation’s 
most important convention centers. As 
this report goes to press a total of 408 
conventions or similar events bringing 
substantial groups of visitors to Dallas 
will have been held here or are scheduled 
for the remainder of December. This com- 
pares with 350 in 1928, which had ex- 
ceeded any previous year, and runs well 
beyond the goal of “A Convention A 
Day.” Attendance at the 408 conventions 
in 1929 totals 100,000, according to rec- 
ords compiled as carefully as possible, and 
this also is a new high mark for the city. 
The State Fair, with its attendance of pos- 
sibly 400,000 visitors in its total attend- 
ance of neariy 1,000,000, is obviously not 
included in the figures. 


There is no way of determining the 
exact amount a convention visitor spends 
in a city, as many do not answer ques- 
tionnaires, but the International Associa- 
tion of Convention Bureaus has through 
a number of surveys fixed the average at 
$11.25 a day. If the average stay of the 
convention visitor is three days this would 
mean a total of $3,375,000 of new money 
left in Dallas trade channels the past year. 
Greater than the financial returns is the 
fact that convention visitors cannot fail 
to be impressed by Dallas and will give 
the city valuable publicity among their 
friends. As a result of conventions, more- 
over, Dallas has secured many thousands 
of lines of valuable publicity the past year 
in newspapers, trade and class publica- 
tions that will react favorably for the 
city. Conventions here are valuable in 
that they enable local people to benefit 
from the dissemination of new ideas and 
receive stimulus from direct contact with 
national leaders. 


Outstanding among national conven- 
tions entertained this year was Rotary 
International, with an attendance of ap- 
proximately 10,000. Officers of the asso- 
ciation said this was the second largest 
attendance in the entire history of the 
organization. The American Society of 
Civil Engineers and the American So- 
ciety of Agricultural Engineers were 
among the largest of some eight national 
gatherings, and scores of important West- 
ern, Southern or Southwestern regional 
conventions augmented the list. 











The list of National conventions for 
1930 already is larger than the 1929 na- 
tional list. It includes such meetings as 
the National Association of Credit Men, 
the quadrennial conference of the Meth- 
odist Episcopal Church, South, which 
lasts for three weeks, a national laymen’s 
conference of the same church, the Na- 
tional Association of Postal Supervisors, 
the United National Association of Pos- 
tal Clerks, All-World Turkey Show, Na- 
tional Association of Dyers and Cleaners, 
Hospital Association of the Methodist 
Episcopal Church, South, Delta Sigma 
National Fraternity, National Hi- 
Twelve Club, Amateur Athletic Union. 
National Women’s Track and Field Meet, 
and Scottish Rite Supreme Council of the 
Southern Jurisdiction. A list of im- 
portant regional or state conventions, too 
long to carry here in full, includes the 
following: Southwestern Produce Deal- 
ers, Lumbermen’s Association of Texas, 
Retail Furniture Association of Texas, 
Texas Ginners Association, Texas-Lou- 
isiana Retail Jewelers Association, Texas 
Funeral Directors and Embalmers, Texas 
Travelers Protective Association, Texas 
Council International Society of Master 
Painters and Decorators, Texas Associa- 
tion of Master Barbers, Tax Collectors 
Association of Texas, Southwest Short- 
hand Reporters Association, Southwest- 
ern Board of Football Officials, Texas 
Confederate Veterans, Southwestern 
Nurserymen’s Association, Southwestern 
Library Association, Texas Fraternal Con- 
gress, Texas Society of Certified Public 
Accountants and spring and fall clinics of 
the Dallas Southern Clinical Society. 


Using the slogan, “A Friendly City in 
a Friendly State,” the Convention De- 
partment of the Chamber of Commerce 
issued this year several attractive con- 
vention pamphlets and has distributed 
many thousands of these. Representatives 
of the Chamber have attended a number 
of conventions being sought for Dallas 
and in all but one of such trips these 
were secured. Assistance has been given 
in securing publicity for conventions, in 
handling hotel reservations, arrangements 
for auditoriums, making application for 
special railroad rates, sending letters and 
printed matter to members to increase at- 
tendance at specific conventions, and in 
handling scores of other details that make 
for securing and pleasing conventions. 


The Convention Department bespeaks 
the support of all Dallas citizens during 
the coming year in going after more con- 
ventions and thus establishing Dallas still 
more strongly as “The Host City of the 
Southwest.” 


DALLAS 























CHRISTMAS LIGHTING 


The Christmas tree, formerly illuminat- 
ed with the open flames of candles, has 
given away to evergreen, electrically 
illuminated, during the past decade. The 
electric illumination has not only brought 
safety to the fireside of the American 
home, but has made it practical to extend 
decorated lighting far beyond the bounds 
of a tree. Outdoor illumination is coming 
into a greater prominence each Christmas. 


DECEMBER 1929 


Several sections of Dallas have made 
scenes of beauty for the eyes of night 
motorists for the past several years. Re- 
cent improvement in weather-proof light 
equipment has also added emphasis to 
Yule celebration. The local market is well 
supplied with this type of equipment 
which is impervious to weather, condi- 
tions. If the past years may be used as a 
guide, Dallas will be a city of colored 


lights this year. Sales reported by retail 
electrical dealers indicated that exterior 
decorative lighting will be featured in 
many of the better-class homes, as in the 
past, but that simple lighting effects will 
be arranged in many of the other sections 
of the city that heretofore have celebrated 
the Christmas season in comparative dark- 
ness. Many striking effects can be ar- 
(Continued on Page Eighteen) 
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With this issue of “Dallas” 


After Eight Years 


Volume 8 is brought to a close. For eight years the 


magazine has recorded monthly the activities of the Dallas Chamber of Commerce 


and the growth of the city. It was established in 1922 and has never 


“missed” an 


issue. Advertising space has been sold to members desiring it in order that the finan- 
cial burden, necessarily high in a publication of this kind, might not be borne by 
the general fund of the Chamber of Commerce. The publication is on a strictly self. 
supporting basis. The editor and business manager desire at this time to express 
appreciation to those members who have assisted in the compilation of the data for 
each successive issue, who have furnished signed articles of a timely nature, and who 


have utilized the advantages of its advertising columns. 





Southwest Development Service 


Definite service to 586 Southwestern 
communities; visits to 316 towns in Dal- 
las’ trade territory; contacts in practically 
all localities in the Southwest; increased 
purchasing power in places where Dallas 
does business; more good will for Dallas; 
and, a better claim for Dallas as the “Serv- 
ice Station of the Southwest”. . . this is 
the story of the Southwest Development 
Service for 1929. It is about the same re- 
port as was made at the end of each year 
since 1925, when the department was es- 
tablished, except that it shows a closer 
contact with the territory and an increased 
demand for this service Dallas has to offer. 


The Southwest Development Service 
works on the theory that Dallas can grow 
and prosper only as the communities in 
her trade territory, the Southwest, develop 
and thrive. The department seeks to give 
practical aid to these communities in the 
solution of their own development prob- 
lems, realizing that Dallas will reap the 
harvest of increased purchasing power. 
The incidental good will that comes from 
rendering such service is by no means 
small. That there is a need for the service 
offered by the Dallas Chamber of Com- 
merce is proven by the ever increasing 
demand for the help of the Southwest 
Development service. 

Despite limited funds for traveling, 
representatives of the department covered 
much more territory during 1929 than 
in any previous year. Service and good 
will were carried to remote sections not 
previously reached. All visits were made 
on invitation. The help of Dallas business 
men was enlisted in order to accept as 
many invitations as possible. Organization 
of a speakers’ bureau during 1930 is con- 
templated as an additional aid in this 
connection. 

During 1929, the department assisted 
more than 100 chambers of commerce in 


Texas in planning programs of work. The 
adoption of practical programs designed 
to actually incrase the, prosperity of the 
community was urged and outlines for 
such programs were suggested. In most of 
these programs, agricultural prosperity 
was the featured item. Retail trade de- 
velopment, civic improvements, transpor- 
tation, and industrial expansion were 
other major projects generally suggested 
for well balanced programs. Work along 
this line was handled both by visits and 
by correspondence. Representatives of 
numerous communities visited the office 
of the department seeking such assistance 
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A YEAR OF ACCOMPLISHMENT 
(Continued from Page Seven) 
nation with the business and industriai 
advantages of Dallas and the Southwest. 
Since this constructive national advertis- 


ing program has been under way it has’ 


reached business executives in every por- 
tion of America. Setting forth the advan- 
tages of Dallas and the Southwest, this 
campaign has drawn the eyes of the busi- 
ness world to Dallas. Illustrating the re- 
sults of this campaign it is interesting to 
note that in 1927, 88 branches of sec- 
tional and national concerns were estab- 
lished in Dallas. In 1928, 163 such con- 
cerns located here, while in 1929, 187 
have chosen Dallas as their headquarters. 


In 1927, 343 new businesses were es- 
tablished in Dallas; in 1928, 708 were es- 
tablished, while in 1929, 692 new business 
concerns have been recorded. 


The benefits of this national advertis- 
ing campaign have been so marked that 
when national concerns are approached 
to present the advantages of Dallas, it is 
found that they are alive to the impor- 
tance of Dallas and keenly interested in 
its possibilities. 


DALLAS 
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Preferred Stock of Dallas — & Light 
Company for Sale Through Employees 



















a 
| STOCK PRICED AT $102.00 AND ACCRUED 
a) DIVIDEND PER SHARE 


a 


| Opportunity to purchase Preferred Stock of Dallas Power & 
i Light Company is offered in Dallas in a new issue of $6 Cumula- 
tive Preferred Stock of no par value. This stock is issued to fi- 
nance extensions, additions, and improvements to the Company’s 
system. 
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Employees of the company will offer this stock to the public at 
$102.00 per share and accrued dividend, on a cash basis or on rea- 
sonable terms. The stock will pay dividends of six dollars per share 
per year which will net the investor nearly six per cent. 

i | This stock is a safe investment. It is not a speculation. Thou- 
sands of Dallas citizens own Preferred Stock of Dallas Power & 
| Light Company through purchase of previous issues. Dallas Power 
& Light Company has paid dividends on its Preferred Stock reg- 

ularly every three months without a break ever since the stock was 

first issued over ten years ago. 


# a 7 a 


DALLAS Power é& Lignt COMPANY 


INTERURBAN BUILDING 
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The Pivotal Point 


of the 
Dallas Wholesale Market 


Wholesale Merchants 
Building 


4,000 square feet now available 


The home of scores of 
wholesalers and 
manufacturers 











You Get This Extra 


—with every Goodyear Tire we 
sell there goes a real service. 





No limit to what we will do to 
see that you get full tire satis- 
faction. 

Our service is always in your 
interest — prompt — Expert — 
Courteous. 


~~ ) 


“ee . . . . 99 
Skinnie & Jimmie 
No. 1 No. 2 
1800 Young St 3805 Parry Ave. 
7-3177 3-8115 









Transportation Department 


The Transportation Department has 
been unusually active during 1929, espe 
cially when compared to past years. Be- 
low we have endeavored to consolidate 
the various activities of this department. 
It is, of course, impracticable to specific 
ally refer to each and every detail. 

Telephone quotations for the year to- 
taled 14.082, and mail quotations to- 
taled 14,982, making a grand total of 32,- 
064. This is approximately four times 
greater than in any previous year. 

Information as to routes to interstate 
points and inland points not shown in our 
routing circular totaled 607, which is also 
somewhat greater than in any previous 
year. 

A total of 14,146 letters were mailed 
out by this department during the year, 
of which approximately 6,549 were circu- 
lar letters mailed out to the various com- 
modity groups, outlining proposed 
changes in rates, rules or regulations af- 
fecting Dallas shippers in connection 
with many commodities. 


Due to the fact that the Interstate 
Commerce Commission requested Car- 
riers and Shippers to endeavor to come 
to an agreement on the rate adjustments 
on the untreated commodities in the Con- 
solidated Southwestern Cases, many pro- 
posed changes in the rates, rules and regu- 
lations governing the transportation of 
the above commodities came up for con- 
sideration. Through the efforts of the 
Transportation Department, many of the 
adjustments on these commodities have 
been settled amicably, while others are 
still pending. The remainder of the mail 
consisted of general correspondence and 
the further handling of these rate adjust- 
ments. 


227 Routing Circulars, showing L. C. 
L. merchandise routings from Dallas to 
all points in Arkansas, Louisiana, Okla- 
homa and Texas, were mailed out to ship- 
pers. Approximately 4,000 supplements 
to our Routing Circular No. 5 were 
mailed out to all shippers, showing va- 
rious changes in routing made from time 
to time for the betterment of our package 
car service. 


Calls for information as to changes, 
other than rate, and general transporta- 
tion information totaled 1,506. 


23,409 tariffs and supplements were re- 
ceived and filed during the year. This is 
merely an office detail, but the keeping-up 
of our tariff file is very important to the 
efficiency of our services, and it takes up 
considerable time. 

816 visits were made on ‘this depart- 
ment during the year by parties desiring 
traffic and transportation information. 

22 regular and special meetings were 
held by the Transportation Committee to 








consider various trafic and transportation 
problems affecting Dallas. The proposed 
extension of the F. W. & D. C. from 
Childress to Pampa, Texas; the proposed 
extension of the Frisco from Seymour to 
Shamrock, Texas; the proposed ex- 
tension of the A. & S. from Ballinger 
to San Angelo, Texas, and many other 
proposed extensions are among the im- 
portant matters considered by the Com- 
mittee. Many changes in service and 
routing of L. C. L. merchandise freight 
were considered, approximately 2,000 
changes being made by the Committee 
Many matters in connection with motor 
freight carriers have also been considered. 
This is a new phase of transportation and 
cons‘derable time has been given to the 
substantialization of it. 


34 hearings and conferences before the 
Interstate Commerce Commission, Rail- 
road Commission of Texas, Texas-Lou- 
is'ana Tariff Bureau, and other bodies 
have been attended by the Manager to 
protect the interests of Dallas shippers. 


52 bulletins, showing general traffic 
and transportation information of interest 
to Dallas shippers, digests of decisions and 
orders of the Interstate Commerce Com- 
mission and Railroad Commission of 
Texas, and digests of proposed changes in 
rates, rules and regulations governing 
transportation of various classes and com- 
modities before the Southwestern Freight 
Bureau and Texas-Louisiana Tariff Bu- 
reau, have been mailed out to interested 
members. 


The Rate Adjustment Department has 
had up during the year 133 proposed 
changes in rates, rules and regulations 
governing the transportation of various 
commodities. In a great percentage of 
these cases we were successful in secur- 
ing the desired adjustment. We opposed 
the establishment of stopping-in-transit 
privileges on lead headed nails when from 
Chicago to the Southwest, and the South- 
western Freight Bureau after due consid- 
eration cancelled the subject from their 
docket. We opposed the suspension of the 
new rates on Brooders, Incubators, etc., 
and were successful in our efforts. We 
also have been successful in securing 
equitable adjustment in rates on corrugat- 
ed boxes from Dallas to Rio Grande River 
Crossings when for export to Mexico, and 
Concrete Sewer Pipe, intrastate, between 
points in Texas. We now have several 
propositions pending. 

The Manager has attended all meet- 
ings of the Southwest Shippers Advisory 
Board and practically all meetings of The 
Texas Industrial Trafic League and 
Southwestern Industrial Traffic League. 
In addition to these, he has also attended 
many conferences of motor freight car- 
riers, motor passenger bus operators and 
other groups. 
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We Protect Preferred Risks... therefore 
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“Employers Casualty 5-point Coverage is an 
Investment that Protects Your Automobile Investment 


HAT is Employers Casualty 5-point 
automobile protection? It is automobile 
insurance that protects against the five principal 
sources of loss that you face as an automobile 
owner—fire, theft, collision, public liability and 


property damage. 


You need all these forms of pro- 
tection, not only to protect your 
actual automobile investment — 
through fire, theft and collision 
coverage—but to save you from 
possible loss due to public liability 
or property damage claims. 









1 ceAutomobile |. 
| ‘Proteétion= 
| 1. Fire 

2. Theft 
3. Collision 


4, Public Liability 
5. Property Damage 



































Such claims could cost you many times the loss 
of your car investment. Public liability and 
property damage insurance protects your bank 
account, your home, all that you have or hope 
to have. You owe it to yourself as well as the 


public to carry such protection. 


Investigate ECC 5-point automo- 
bile protection now. By protecting 
only preferred risks, we cut our 
losses—and are able to pay ECC 
policyholders worth while divi- 
dends. Our plan gives sound pro- 
tection at the lowest net cost. 


EMPLOYERS 
CASUALTY 





Texas Offices: Other Offices: 
ABILENE Corpus Curist1 Houston TyLer Kansas City Sr. Louis 
AMARILLO Da.tas LusBock Waco New Or.eans SHREVEPORT 
AUSTIN Ex Paso San ANGELO Wicuita Fats Ox aHoma City TuLsa 
BeauMONT Fort WrtH San ANTONIO 
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(Continued from Page Thirteen) 
ranged with colored lights without mate- 
rial cost. 


The initial investment for Christmas 
lights ordinarily amounts to but a few 
dollars, maintenance costs are practically 
nil, and electric service is one of the less 
expensive necessities of life. The vigor 
with which the average parent attacks the 
problem of illumination at Christmas is 
believed to be due to a desire to fill the 
vacancy left by the disillusion of child- 
hood beliefs in Santa Claus. With their 











THE EDIPHONE 
1714 Commerce St. 












































HARRY BENNETT 
(Successor to RAYMOND STUDIO) 
COMMERCIAL PHOTOGRAPHY 
2108 McKinney Ave. Phone 7-4906 


We photograph anything anytime 


Phone 2-9288 


For Competent 
OFFICE HELP 


EMPLOYERS SERVICE BUREAU 


405 Santa Fe Bldg. 
8 Years in Dallas 
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JOHN SCHWARZ 
Phone 2-5708 
DALLAS 

TYPEWRITER 

& SUPPLY CO. 


Standard and 
Portable ‘Typewriters 
1519 Commerce St. 
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T-NUMBER 


RATION 


2 BRINTIN 
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From Coast to Coast we 


provide service to study 


your letter problems. 
Let us help you today. 


Phone 2-6976 
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Edison’s New Dictating Machine 


children at play in happy anticipation, 
grownups often feel that they are missing 
some of the Christmas joys that are due 
them; therefore, their enthusiasm for the 
beautiful effects of Christmas lights is not 
only effective, but something to be 
phrased, and is one that helps to keep 
hearts young. 

A cottage or small house with an early 
colonial or Old English entry can use a 
very simple display, outlining the door- 
way with evergreen and hiding the elec- 
tric lights of varied colors and its foliage 































Office Phone 
7-5561 


HENRY NUSS 
BOOKBINDER 


and 


PAPER RULER 
Loose Leaf and Binders 


416 South Ervay Dallas 








PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or 
Reduced of any Written or Printed Document, 
Legal and Commercial Papers, Letters, Drawings, 
Maps, etc. 

JNO. J. JOHNSON 


1912 N. St. Paul St. 2-8067 








Passenger Freight 


Hunter-Hayes Co. 


Southwestern Representatives 
HOUSTON SAN ANTONIO 
DALLAS 





where there is a glass panel on the door. 
A holly wreath with the usual red ribbon 
can be used. Using a single red or green 
lamp ‘in the center of this wreath adds 
materially to the effect. This same crea- 
tion can be carried out on all the windows 
in the front of the house. Covered porches 
are easily adaptable to indoor lighting dis- 
plays, thus you can get the Christmas 
spirit to the world. 
DOOD 


The Miracle Comes to Dallas 


After nearly a year’s negotiations dur- 
ing which time no less than twenty-two 
state and city organization have extended 
invitations to Morris Gest to bring the 
super-spectacle to Texas, it has been an- 
nounced that “The Miracle” will be the 
holiday offering, running nearly three 
weeks at the State Fair Auditorium, com- 
mencing December 26th. 

When in 1911 Max Rheinhardt decid- 
ed to produce “The Miracle” at Olympia 
in London he picked Engelbert Humper- 
dinck as the one musician who could do 
a score befitting the great spectacle. The 
story of which will be presented at the 
State Fair Auditorium was built by Karl 
Vollmoeller around an ancient Rhineland 
legend, and Humperdinck had always 
excelled in his treatment of old church 
and folk motifs in music. 

Nowhere else perhaps is there a ballet, 
an opera, a pantomime, or a spectacle of 
any sort in which the understanding of 
the music is as important to the under- 
standing of the whole as it is in “The 
Miracle”. 

A great symphony orchestra, augment 
ed by selected musicians from the leading 
symphonic organizations of Dallas, under 
the direction of Einar Nilson, for more 
than twenty years the musical director 
for Max Reinhardt abroad, will play the 
marvelously beautiful music of Professor 
Engelbert Humperdinck, whose grand 
operas “Hansel and Gretel” and “Die 
Koenigskinder” are much admired by all 
music lovers, The entire production is 
under the personal direction of Morris 
Gest. 


Military Affairs 


Organized April 15, 1929. 


Adopted statement of “Objectives and 
Purposes” as guide to activities. 

Published following pieces of litera- 
ture: (a) “To the Colors”’—recruiting. 
(b) ‘“Good-By, Guardsman” — morale 
builder. 

Arranged entertainments for: Major- 
General Lassiter, Corps Area Com- 

(Continued on Page Twenty-two) 
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Ten Years’ Peace in Dallas 


Industries 


Freedom from Strikes and Other Labor Troubles 
“Maintained ars Wald Lua eran ie A, eee fay 


Ten years ago, almost all of the cardinal industries in the city 
of Dallas were tied up with strikes. It was at this time that our 
citizens organized the Dallas Open Shop Association, and it is 
through this organization they have cooperated to maintain condi- 
tions in Dallas whereby the employer is free to run his own business 
and the employee is protected in his right to work regardless of 
membership or non-‘membership in any organization. 


Profitable conditions in industry, both from the standpoint of 
the employer and the employee, are dependent upon continuity 
of production, freedom from strikes, freedom from unreasonable 
and restrictive working conditions. No industry can continue to 
pay high wages unless that industry has high production. The 
employer and the employee may cooperate best, each working in 
the interest of the other where industries are operated on the Open 
Shop plan. iia 

The officers, directors and members of the Dallas Open Shop 
Association are grateful to Dallas citizens for the cooperation given 
in the past which has made possible the wonderful growth of this 
organization. And they most earnestly request your continued 
cooperation in this work, which is becoming more and more im- 
portant every day. 


== 
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= DALLAS OPEN SHOP ASSOCIATION 


Chamber of Commerce Building 
Dallas, Texas 
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Atlas Metal Buildings 


to fit the needs of every business. We build to your 
specifications—FIREPROOF metal warehouses, filling 
stations, cold drink stands or any type building desired. 


ATLAS METAL WORKS 


DALLAS 





“Brown racker & (andy Pompany 


WHOLESALE MANUFACTURERS 
OF 
BROWN’S SALTINE FLAKES 
(The Ideal Soda Cracker) 


Brown’s Fine Chocolates - - - Sunshine Distributors in Texas 





Give your boy a saddle 
for Christmas 


See Our Complete Line 





Sleming Paper Products 


FOR 35 YEARS MANUFACTURER OF 
BOXBOARD ... WRAPPING PAPER 
BUILDING PAPER . . . ROOFING 


JOHN G. FLEMING & SONS 


OAK CLIFF PAPER MILLS — -:- DALLAS 





HALL’S ADJUSTABLE 


Roller Awnings 


» +... for all closed cars 


Made of beautiful DuPont Fabrikoid - - they 
bring added comfort and beauty 


HALL CURTAIN CORPORATION 


1109 N. Lancaster Phone 9-3916 





ENVELOPES 


Manufactured by Specialists 


Plain or printed 
Baronials Duplex Postage Savers 
Bankers Flap Drug Policy 
Catalogue Commercial Envelopes Time Savers 
Cloth Lined In All Sizes Theatre Ticket 
Coin Envelope Order Blanks Tin End 
Clasp Penny Savers Specials of any Size or Stock 


Hesse Envelope Co. of Texas 


DALLAS 








W hat 
DALLAS 
INDUSTRIES... 


On this page are shown the va- 
rious steps in photo engraving as 
practiced in the modern plant of 
the White Engraving Company. 
From the simplest line drawing to 
the delicate four-color process cop- 
per plates the same fine workman- 
ship is practiced in this shop. 

As an additional service to its 
clients the White Engraving Com- 


7 181920 212223 yas 
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1. D. A. SparnaM, Secretary. 
2. Routing and Finishing. 
3. QuEnTIN D. Cor.ey, President. 


4. Copper Etching. 


DALLAS 
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pany maintains an art department. 
Finished drawings, retouching and 
hand lettering can be handled with 
intelligent co-operation of the en- 
graver, to turn out a finished 
product that cannot be duplicated 
in any other Dallas engraving 
plant. 

Shown in the photographs above 
are: 1, Photographing. 2, Stripping 
and Printing. 3, Zinc Etching. 
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Kennedy Machine & Brass Co. 


DEVELOP MANUFACTURES 


SELL AND DISTRIBUTE PATENTED ARTICLES 


Designers and Manufacturers of 
SPECIAL TOOLS, MACHINERY AND STAMPING DIES 


Factory and Office 
3100-3110 Oaklane Dallas, Texas 





Buy With Confidence 


ATWATER KENT 
SCREEN GRID RADIO 


Anchor Radio Division 


DENNIMAN, INC. 


3919 Gaston — 8-4114 1521 Elm — 7-5223 





Manufacturers of ..... 


Butter-Nut Bread Schepps Ace Bread 
Bell Cakes Butter Krust Bread 


Schepps-Kleber Baking Company 


2221 to 2305 South Ervay Street — 4-7161 





Prompt, EFFICIENT AND CouRTEOUS SERVICE 


DESIGNS -- DRAWINGS 
ZINC ETCHINGS -- HALFTONES 


The ‘White Engraving (o. 


111114 Camp Street 2-3997 
QuENTIN D. Cortey, Pres.. and Gen'l Manager 





Show (Cases 


And Store Fixtures 


For All Lines of 
Merchandise 


From Manufacturer direct to you—at a 
saving in price and freight 


ADLETA SHOW CASE 


& FIXTURE MFG. CO. 
1900 Cedar Springs....Dallas, Texas 











BOOK COVERS 


“Tailor made” to fit the individual type of any book, for any purpose. 
Such covers are produced in a modern Bindery, fully equipped with the 
latest machinery, by expert workmen under experienced supervision. 


Investigate the merits of an AMERICAN BEAUTY COVER for your next 


catalog or book. It will pay you. Visit ous plant and see the many fine 
examples of superfinished covers for Schools and Colleges as well as for com- 


mercial catalogs. 


AMERICAN BEAUTY COVER CO. 


TELEPHONE 17-5179 DALLAS 1900-8 ORANGE ST. 
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LEAKE, HENRY, 
WOZENCRAFT & FRANK 
ATTORNEYS AT LAW 
Suite 604 Magnolia Building 
DALLAS, TEXAS 


Sam A. Leaxe, W. T. Henry, Franx W. 
Wozencrart, Joserpn D. Frank, 























































Harotv H. Younc 
General Civil Practice 
Representative References: 
NEW YORK 
Radio Corporation of America 
Metropolitan Life Insurance Company 
The Bradstreet Company 
Charles Broadway Rouss, Inc. 
CHICAGO 
James B. Clow & Sons 
National Life Insurance Company of the United 
States of America 
ST. LOUIS 
American National Assurance Company 
John E. Mitchell Company 
DALLAS 
Sanger Bros., Inc. 
Ke Oriental Oil Company 
./ American Life Insurance Company 
Graham-Brown Shoe Company 
Any Dallas Bank 


S. Koenigsberg 
Inc. 


130614 Main St. 
Tailors and 


Importers 


Makers of Men’s Fine 
Wear Exclusively 


Informal Wear. 
We Specialize in Formal and 


2 es 


ZUBER & ZUBER 
Wholesale Collections 


408 Santa Fe Bldg. 
Established 1918 
C. B. ZUBER F. M. ZuBER 


W. E. CALLAHAN 


CONSTRUCTION COMPANY 
W. E. Callahan, President 
H. F. McFarland, Jr., Vice President 
Paul Grafe, Vice President 
Wm. McCormick, Secretary-Treasurer 
General Office, 708-9 Kirby Bldg. 
Dallas, Texas 
Drainage, Irrigation, Railroad, Levee 


*¢ BUSINESS SUCCESS 


depends very largely on proper business 
training. The METROPOLITAN BUSINESS 
COLLEGE has been the leading Commercial 
College of Texas since 1887—42 years of 
faithful service in preparing and placing 
worthy young men and women in good office 
positions. Why not capitalize on the train- 
ing and reputation of our influential school ? 
Day and night. Enter any time. Phone 
@ 2-3534. Dallas, Texas. 





Cannon Ball Towel 
Supply Company 


2009 Orange St. Dallas, Texas 






Everything Furnished in the 
Towel Supply Line 







SERVICE UNEXCELLED 
Phone 2-2736 















(Continued from Page Eighteen) 
mander; Officers 142nd Infantry and 
132nd Artillery; New Instructor 112th 
Cavalry, Dallas. 

Conducted visit by National Guard of- 
ficers to 3 D’s Stock Farm. 

Arranged visits by committee members 
to local headquarters of National Guard 
units. 

Sent delegation to annual review 112th 
Cavalry at Camp Wolters, Mineral 
Wells. 

Organized Davis Cavalry Trophy 
competition involving prizes to aggregate 
of approximately $600. 
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Highway Department 


The activities of the Highway Depart- 
ment of the Dallas Chamber of Commerce 
during the year 1929, acting through and 
in cooperation with the Highway Com- 
mittee, of which Mr. T. M. Cullum is 
chairman, has been directed to the fol- 
lowing principal projects: 

1. Closing of unimproved gaps on 
Dallas main highways in adjoining coun- 
ties. 

2. Construction of the Dallas-North- 
west Highway from Dallas to Rhome. 

3. Promotion of another Dallas-Fort 
Worth major highway. 

4. Completion, including paving, of 
U. S. Highway No. 75, from Red River 
to Galveston. 

5. Extension of designation of U. S. 
Highway No. 67 from Dallas to Presidio. 

6. Extension of designation of U. S. 
Highway No. 77 from Dallas to Port 
Arthur. 

The Highway Committee has also been 
active in cooperating with the Commis- 
sioners’ Courts of those counties through 
which highways radiating out into Dallas’ 
trade territory pass, particularly with the 
view of stimulating the voting of bond 
issues and otherwise assisting with road 
financing, including the presentation of 
the county highway improvement pro- 
grams before the State Highway Commis- 
sion. The Committee has also taken an in- 
terest in the adjustment of highway lo- 
cations and the settlement of right-of-way 
problems between the Highway Commis- 
sion and the counties in order that the 
program of construction might be facili- 
tated. 

Frequently members of the Committee 
and the engineer of the Department have 
made trips to other counties and held 
conferences on the ground with the of- 
ficials of other counties with the view of 
aiding them in the solution of their prob- 
lems of promotion, location, finance, cost, 
etc. Considerable time has been spent on 
this class of work entirely outside of Dal- 
las County. Representatives of the Com- 
mittee have attended meetings of highway 
associations in different parts of the state 
and of the State Highway Commission at 








Austin, for the purpose of furthering the 
improvement of highways generally in the 
state. On the whole, it may be said that 
the services of the Highway Committee 
and its engineer have been freely offered 
and made available to those counties and 
communities in this part of the state 
which have desired assistance and advice 
on highway matters. 

On five of the cardinal state highways 
entering Dallas there are to be found un- 
improved “mud” gaps in the adjoining 
counties at the Dallas County line, which 
are practically impassable during extend- 
ed wet seasons. These gaps have for years 
operated to the detriment, inconvenience 
and expense of motor vehicle traffic tribu- 
tary to Dallas. During the year these gaps 
have received the particular attention of 
the Highway Committee and much time 
has been spent in cooperating with the 
State Highway Commission and with the 
counties in getting the improvement of 
these gaps financed, surveys made, con- 
tracts let, right-of-way secured and other 
matters which would tend to facilitate 
their prompt completion, including hard- 
surface pavement. 

The unimproved gaps referred to are 
the following: 

1. Forney Gap on State Highway No. 
15 in Kaufman County, 5.0 miles. 

2. Ferris Gap on State Highway No. 14 
in Ellis County, 8.0 miles. 

3. Red Oak Gap on State Highway 
No. 6 in Ellis County, 7.0 miles. 

4. Midlothian Gap on Highway No. 
68 in Ellis County, 12.0 miles. 

5. Lewisville Gap on Highway No. 
40 in Ellis County, 10.0 miles. 

The State Highway Commission has 
met the Committee and the interested 
counties with the fullest spirit of coop- 
eration in an endeavor to arrange for the 
improvement of these gaps. In four cases 
the Commission has advanced state funds 
to complete the grading and bridges. Con- 
tracts have been let for three of these and 
the work is now under way on the Forney, 
Red Oak and Lewisville Gaps. Surveys 
are being made on the Midlothian and 
Ferris Gaps and contracts will be let for 
these as soon as the right-of-way can be 
furnished by Ellis County. In the case of 
the Ferris Gap, however, it should be said 
that some district funds are available to 
aid the Highway Commission with con- 
struction. 


Excellent progress has been made dur- 
ing the year towards the completion of 
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PRINTING 


_ Us Before Buying Printing--It’ ll Pay 
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the Dallas-Northwest Highway, which 
extends from a connection with State 
Highway No. 1 (The Bankhead) about 10 
miles northeast of Dallas—westerly via 
Lake Bachman, Grapevine, and Roanoke, 
toa connection with State Highway No. ? 
(Colorado to Gulf Highway) at Rhome 
in Wise County, a total distance of about 
51 miles. This highway will be of very 
great importance to Dallas as it will give 
direct highway communication with 
Wichita Falls, Amarillo, Lubbock and 
the western and northwestern part of the 
state. 


The construction of this highway, in- 
cluding paving, is assured just as rapidly 
as the work can be done. Dallas County 
will finance that portion within its limits 
and the Highway Commission will pay 
for all work outside, except that the coun- 
ties must provide the right-of-way. Con- 
tracts are now under way on the follow- 
ing sections: 

Dallas County 

Coit Road to Lake Bachman......7.0 miles 
Grading, bridges and 40-ft. 
concrete paving. 

Lake Bachman to Tarrant 
| nee 9.5 miles 
Grading and bridges. 

Tarrant County 

Dallas County line to Denton 


ee 10.0 miles 
Grading and bridges. 
Denton County 
Tarrant County line to Wise 
en ae 14.0 miles 


Grading and bridges. 


Total under construction....40.5 miles 


Surveys are in progress from Coit Road 
east to the connection with Highway No. 
1 (5.0 miles) and from Denton County 
line to Rhome (5.5 miles) and contracts 
will be let by the Highway Commission 
on these sections as soon as the right-of- 
way is furnished by Dallas and Wise 
Counties. 

U. S. Highway No. 75 in Texas is now 
completed, including paving from Red 
River to Galveston or is under contract 
for construction, except that portion of 
State Highway No. 14 in Ellis County, 
about 24 miles. This latter section has 
been financed and surveys are being 
made. Some location difficulties have, 
however, been encountered in the vicinity 
of Ferris, which may delay letting of con- 
tracts. The Highway Committee is now 
cooperating with the Highway Commis- 
sion and the citizens in an endeavor to 
secure a location that will be mutually 
satisfactory to both parties. 

The extension of the designation of 
U. S. Highway No. 67 from Dallas 
southwest to Presidio, about 620 miles, 
was very actively promoted during 1929 
by your Highway Committee. A meeting 


DECEMBER 1929 













Elm St. Addition 
American Exchange National Bank 






Lang & Witchell, Dallas 
Architects 







L. E. Myers Co., Dallas 
Builders 






Steel by Mosher 










solidarity of the Main street build- 
ing, the Elm Street Addition lends 
to the whole a complete sense of 
unity. 





Celebrating it’s fifty-fourth an- 
niversary with the occupancy of its 
Elm Street Addition, the American 
Exchange National Bank has prac- 
tically doubled its banking quarters. 
The new structure, a permanent 
and complete enlargement provides 
what is perhaps the most commo- 
dious bank lobby in the entire state 
and contributes immeasurably to 
the comfort and convenience of 
patrons. 

Faithfully reproducing the archi- 
tecture and construction, and care- 
fully preserving the beauty and 






As is true of so many notable 
buildings, the Elm Street Addition 
has a steel frame. ..No other build- 
ing material is so flexible in its ap- 
plication as steel. No other type 
of building is so easily and econom- 
ically remodeled, removed, altered 
or extended as a steel structure. 
Steel provides a stronger, safer, 
more adaptable building medium 
for any type of modern building or 
bridge—large or small. 













BEFORE YOU BUILD, KNOW STEEL 


MIaASrIiIER 


Steel and Machinery Company 
DALLAS 


































YOUR OFFICE... 


Should Be As Individual As 
Your Signature. 


If beauty in office furniture cost a 
fortune there would be reason for ban- 
ishing it ... . but it costs no more. 





A wide selection of Clemco Suites at 
various price levels. 


Vance K. Miller Co. 


1916 Main St. Phone 2-9091 






















































































Most of Dallas’ Foremost Institutions Use 


WATKIN PIANOS 


Among the Long List of Universities, Colleges, Hotels, 
Theatres, Churches, Business and Social Clubs: 


Southern Methodist University 

Highland Park Town Hall 

Majestic Theatre 

City Club 

Columbian Club 

Baker Hotels 

Palace Theatre 

Melba Theatre 

Dallas Woman’s Club 

University Club 

Bell Telephone Building 

Stoneleigh Court 

First Presbyterian Church 

Cliff Temple Baptist Church 

Highland Park Presbyterian 
Church 

East Dallas Baptist Church 

Rosemont Christian Church 

The Hockaday School 

Lone Star Gas Co. (Club) 

Dallas Public Schools 


Highland Park Schools 
WILL A. WATKIN CO. 
Est. 1882 


47th CHRISTMAS IN DALLAS 
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Strength : Dignity : Fair Dealing 





Loans repayable on monthly, semi-monthly, or weekly basis made for any useful 
and constructive purpose. 

The Board of Directors of the Dallas Morris Plan Bank, is a guarantee of the 
solid foundation on which the institution is builded and the high plane on which its 
operations are conducted. 

DIRECTORS 
T. P. Junkin 
President Investment Securities 
Company of Texas 
Laurence S. Kahn 
President E. M. Kahn & Co. 
H. M. Rubel 
Geneiat Manager 
rs R k C 
Magnolia Petroleum Co. _ C. —-* a 
Henry C. Coke Cashier Dallas National Bank 
Chairman of the Board R. J. Thorne 
American Exchange National Bank Attorney 


J. T. Trezevant 
_ Thomas M. Cullum Senior Member, Trezevant & 
President Cullum & Boren Co. Cochran 
E. L. Flippen G. A. Trumbull 
President Flippen-Prather Realty Co. President Huey and Philp 
P. R. Freeman Hardware Co. 
Geo. S. Watson 


J. B. Adoue, Jr. 
President 
National Bank of Commerce 
George Waverley Briggs 
Vice President City National Bank 
E. R. Brown 
President 


I st ts : . 
i President Watson Construction 
J. K. Hexter Company 
Investments Wilbur F. Wright 
W. M. Holland Executive Vice President 
Attorney Dallas Morris Plan Bank 


The Dallas Morris Plan Bank 


Under the supervision of the Banking Department 
of the State of Texas 


1003 Main Street 
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of U. S. Highway Extension Association, 
of which Mr. W. B. Mash is president 
and Mr. John Boswell, secretary, was 
held at Fort Stockton on July 26th. This 
meeting was very well attended by repre- 
sentatives from nearly all counties and 
cities along the projected route. 

This highway, as proposed to be ex- 
tended, passes through the cities of Cle- 
burne, Glen Rose, Stephenville, Co- 
manche, Brownwood, Coleman, Ballin- 
ger, San Angelo, Big Lake, Rankin, Fort 
Stockton, Alpine, Marfa and Presidio. 
At the western terminus of the Rio 
Grande it will connect with a major high- 
way now being projected by the Repub- 
lic of Mexico through Chihuahua to the 
Pacific Coast at Port Topolobanpo. 

The construction of a first-class paved 
highway over this route will be of great 
importance to Dallas since it will open 
up to her trade interests a vast territory 
not only in Western and Southwestern 
Texas, but in Northern Mexico that can- 
not be reached by highways during all 
seasons. It will open up the Davis Moun- 
tain district, known as the “playground 
of Texas,” not only to Dallas but also to 
the entire northern part of the state. 

The State Highway Commission has 
agreed to request this designation when 
those counties having unimproved sec- 
tions, shall vote bonds to aid with their 
construction. Several of these counties 
have such issues now in contemplation to 
be voted upon during the early part of 
1930. 

DOOD 


Financial and General 
Department 


Multigraphed and mimeographed 438,- 
860 letters, forms, cards, notices, etc. Let- 
ters written to 7,430 firms and individuals 
on the electric typewriter. 

P. B. X. Board handled 102,554 in- 
bound and outbound calls. 

There were 434 meetings of commit- 
tees, etc., held in the Chamber of Com- 
merce Building. 

Dispatched 286,484 pieces mail matter 
Dallas Chamber of Commerce — also 
5,363 parcels post packages follow-up lit- 
erature and 4,743 other mail matter Na- 
tional Advertising Campaign. We han- 
dled 62,645 pieces of incoming mail. 

We made 1,258 purchases of supplies 
and equipment from 278 member firms 
and others. 

Field Representatives Membership- 
Service Department made 5,850 calls on 
prospective members, members resigning 
and new concerns. 

During the year we will have secured 
717 new members and budget subscribers 

Financial statement of General Fund 
will be prepared to appear in the January 
magazine. 
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A\te your Salesmen trying 


to reach too many prospects? 


Concentrated selling 
with the help of direct 
advertising eliminates 
an old sales handicap 











Enc of your salesmen can 
give attention to only a limited number of 


prospects. If he must give attention to too 
many, he will spend too little time with each, 
and he will not produce the maximum sales. 
Here are two ways out: 


1. Restrict the territory of each salesman 
and employ additional men. 


2. Use direct advertising pieces to precede 
salesmen’s calls thus making their efforts 
more productive over the entire terri- 
tory. Then it will not be necessary to 
restrict territories. 


Each printed piece sent to a prospect is like 
another call of your salesman. That is how 
direct advertising enables you to increase the 
number of calls on prospects. You reach all 
individuals who influence sales, and the cost 
of each such call is reduced. 


Printed pieces produce inquiries so that 
salesmen are kept busy only on live prospects. 
They enable salesmen to make a thoroughly 
effective presentation. And when mailed be- 
tween salesmen’s calls they bridge the gap and 
hold orders that competitors would otherwise 
get. 


Allow us to show you in detail how you 
can use direct advertising to advantage as a 
supplement to your regular sales organization 
and to your other forms of advertising. You 
will not be obligated if you call. 


Texas PUBLICATION House, Inc. 


2500 McKinney Avenue at Fairmount 
Telephone 7-1174 
DALLAS 
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PADGITT’S 


Leather Gifts of Lasting Charm 


Our stock affords many modern 
and charming things that will be 
enthusiastically received — that 
will reflect the good taste and 
thoughtfulness of the giver. 


Many Worth-While Gifts 


FOR MEN FOR WOMEN 
Bill Folds Bottle Cases 
Collar Cases Writing Cases 
Dressing Cases Picture Frames 
Brief Cases Fitted Cases 


Golf Bags Handbags 
Brush Sets Sewing Cases 
Gladstones Bridge Sets 
Wheary Trunks Desk Sets 


FITTED CASES 


Belts and Buckles Wheary Aviatrix $15.00 i; $150.00 











GAQUL f Oo OPPOSITE MARTIN 
“FINE LEATHER GOODS SINCE 1869" 











RETAIL DALLAS WHOLESALE 
RA 2 at 
This publication reaches a concentrated identified group of industrial, commercial, professional, financial and civic 
leaders of Dallas. Strengthen any sales program by advertising in these columns. Telephone 2-5425. 


The service 
you buy 
from us is 
based on 
forty years 
of 
experience 


We have very desirable office space 
arranged with warehouse or exhibit 
space adjacent thereto. 


facilities 
unequalled 
in the South 





Dallas Transfer & Terminal Warehouse Co. 


SECOND UNIT, SANTA FE BUILDING DALLAS 


INTERNATIONAL 
TRUCKS 


INTERNATIONAL HARVESTER COMPANY 
OF AMERICA 


405 SECOND AVE. (iIncorPORATED) DALLAS 
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Agriculture 


Ninety-seven Dallas County farmers 
began, terracing their cultivated fields dur- 
ing the year 1929, thus checking and ar 
resting the washing and leaching on over 
four thousand black land acres. Lack of 
equipment and time prevented many more 
thinking farmers from starting this im 
portant piece of work. Farmers are taught 
to run terrace lines through demonstra 
tions conducted by the County Agent’s 
ofice. Eighty-one such demonstrations 
were conducted during the past year. At 
Hollandale Farm over one thousand men 
attended the two-day terracing school 
The men were divided into small groups 
and competent instructors taught them 
how to operate the farm level used in 
running terrace lines. A one hundred acre 
field was completely terraced during the 
two-day demonstration. Every man pres: 
ent at the demonstration had the oppor- 
tunity of observing and learning how to 
run contour lines and build terraces, Four- 
teen hundred and eighty-six farmers have 
been taught during the past year to op- 
erate the farm level and build terraces. 
Of this number at least one hundred men 
are competent to run and build terrace 
lines. Twenty farms were terraced by 
farmers without the assistance from the 
County Agent’s office during the past 
year. 

The County Agent’s office has for the 
past ten years been cooperating with the 
farmers on plans to improve the varieties 
of cotton grown in Dallas County. Real- 
izing that the profit per acre can be mate- 
rially increased through the more general 
use of an improved type of cotton seed, 
the cotton committee has for the past five 
years conducted cotton variety tests. Dur- 
ing the past year fourteen tests were con- 
ducted in as many communities, testing 
from eight to twelve varieties per test. The 
reports from such tests indicate that the 
big boll varieties (such as the Mebane 
cottons) made more profit per acre than 
the small boll varieties (such as the Row- 
den types). The variety tests further in’ 
dicate the undesirability of a group of 
farmers deciding on any one variety of 
cotton for the community. One variety 
under certain weather conditions will give 
better results than another under the same 
conditions, but reverse the weather con- 


dition and you will likely obtain reverse 
results. The tests, however, certainly justi- 
fy their trouble and expense in calling 
the farmers’ attention annually to the dif- 
ferent results obtained from one cotton 
under various conditions. The information 
obtained from the tests gives the farmers 
the latest information under local condi 
tions of the leading varieties of cotton. 
Dallas County has made considerable 
progress in community cotton standard: 
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ization. Six communities are partially 
standardized. 

Of the ten community fairs and live: 
stock shows held in Dallas County dur- 
ing the past year, the Rowlett fair was 
perhaps the most significant of community 
effort. Eight community committees were 
appointed and started to work during the 
month of June and by Fair date, Novem: 
ber 2nd, the whole country-side knew 
Rowlett was to have a fair. The commu- 
nity exhibits were portrayed in such a 
manner as to picture the year’s accom 
plishments in producing feed and food. 
The individual farm exhibits had for their 
main object the variety, quantity and 
quality of produce grown on the farm. 
It was in this department that keen rivalry 
was displayed. Some of the farmers are 
now beginning to prepare their gardens 
and field land so their crops of feed and 
truck will be early for the next fair. The 
fairs have as their chief function through 
the use of their score card, the encoura- 
agement among the farmers of producing 
an abundance of food and feed. Much 
stress is laid on the home garden and 
orchard through the score card. The in 
troduction of improved seed is also em 
phasized in fair score card. 

More alfalfa seed were sown during 

1929 in Dallas County than any previous 
year. Excessive rains during the seeding 
season prevented an even larger acreage 
being sown to alfalfa. The farmers sowing 
alfalfa this year for the first time are well 
pleased with the results obtained. The 
protracted drouth during the summer 
months reduced the number of cuttings 
of alfalfa on all fields, thus reducing the 
yields to about one-half the normal 
amount. Increased interest in dairy cattle 
has and will be responsible for an in- 
crease in the amount of alfalfa seed sown. 
Dallas County has thousands of acres 
suitable to the profitable production of 
alfalfa. 
_ A larger per cent of Dallas County 
farmers are annually fitting dairy cattle 
into their farm operations. During the 
past year a car of forty head of registered 
Jersey cows was imported from Ohio. 
Most of these cows were distributed— 
one to a farmer for foundation breeding 
stock. Several hundred head of good dairy 
cattle obtained locally have been distrib- 
uted to the farmers during the past year. 
Good bulls can be found in practically all 
Dallas County communities. During the 
previous year, twenty registered Jersey 
bulls of proven breeding were imported 
from Michigan and placed in as many 
Dallas County communities. 
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Aren’t you glad you weren’t 
a salesman back in 


TT FOLLOWING rules were in 
effect in some stores of the 
eighteen eighties according to a re- 
cent store publication of Carson 
Pirie Scott & Co., Chicago. 


1. Store must be open from 6 A.M. 
to 9 P.M. the year round. 

. Store must be swept, counters, 
base-shelves and show cases dust- 
ed, lamps trimmed, filled and 
chimneys cleaned, pens made, 


tw 





1882? 


doors and windows opened, a 
nail of water, also a bucket of 
coal, brought in before break- 
fast (if there is time to do so and 
attend to customers who call). 

. The store must not be opened on 
the Sabbath unless necessary and 
then only for a few minutes. 

4. The employee who is in the habit 
of smoking Spanish cigars, being 
shaved at the barber’s, going to 
dances and other amusements, 
will assuredly give his employer 
reason to be suspicious of his 
honesty and integrity. 


to 


5. Each employee must pay not less 
than $5.00 per year to the church 
and must attend Sunday School 
regularly. 

6. Men employees are given one 
evening per week for courting, 
and two if they go to Prayer 
Meeting. 

7. After fourteen hours in the 
store, the leisure hours should be 
spent mostly in reading. 

Those of us who think we haven't 

progressed in the last few years need 

only to read over the above rules. 

We certainly have improved a lot 

since Grandpa’s day. 


woes and now in 1930 


_ SALESMAN of 1930 will have shorter and more productive hours 
secause of the super-sales power of direct-mail and printing. It is the 
part of every business budget. It is essential to modern business. You will 
find the Southwest Printing Company an ideal organization for the plan 
or the production or both for your 1930 printing designed for business 


efficiency or sales expansion. 


SOUTHWEST PRINTING COMPANY 


COWAN — VAN HUSS — MALONE 
Telephone 2-9224 


Conveniently Located at 917 Camp Street 


Dallas, Texas 
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WILL YOU BRING US 
SOME LIFE INSURANCE 
SANTA? POP 1S SO SET 
IN His WAYS HE 
WON'T BUY ANY/ 










PHONE 23359 2-6444 
I5TH FLOOR 


REPUBLIC BANK BUILDING 


Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 


A Complete Banking, Trust and 
Investment Service 


The 


Republic National Bank 
and Trust Co. 


Dallas, Texas 
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Order Books--Receipt Books-Billing Systems 
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Manufacturers 

The Manufacturers Association devot- 
ed its attention to a study of the manu 
facturing conditions in Dallas with a view 
to bringing about an improvement wher- 
ever possible. Particular attention has 
been given to the possibil'ties of advertis: 
ing the manufacturers of Dallas and the 
Southwest and to the reduction of their 
insurance rates through the creation of 
more favorable conditions as a basis for 
determining these rates. 

During the year it fostered and partici 
pated actively in a regional safety con 
ference in which manufacturers in Dallas 
and the Southwest met for a discussion 
of their individual problems. As a result 
of this conference it has been decided to 
hold an annual safety conference in Dal 
las in the spring of each year. At the 
present time the Manufacturers Associa: 
tion is actively engaged in the preparation 
of plans and program for the next con 
ference which will be held in May. 
Groundwork is being la‘d for a concerted 
safety campa‘gn among all manufacturers 
whereby the cause of accidents and the 
serious consequences they occasion may 
be reduced. As a direct result of this 
safety effort, it is anticipated that there 
will be a considerable reduction in com- 
pensation and casualty insurance rates for 
manutacturers. 

During the year attention has been 
given to foreign trade problems and a 
large number of manufacturers have been 
assisted in the development of their for- 
eign trade as well as giving aid in prob- 
lems arising out of foreign trade. The for- 
eign trade activities carried on in connec- 
tion with the encouragement of manu- 
facturing has largely been instrumental in 
bringing to Dallas the branch office of the 
United States Department of Commerce 
—Domestic and Foreign Trade Division. 
This office is now located in the Dallas 
Chamber of Commerce and has an active 
staff which is constantly available to give 
expert service and information to manu- 
facturers and others interested in foreign 
trade problems. 

The manufacturers’ activities in fire 
prevention work have been prosecuted 
vigorously and as a result of our coordi 
nated efforts with other interested or- 
ganizations Dallas has been given a 6% 
reduction ir fire insurance rates which 
represents a seving of approximately 
$180,000 per year in Dallas. 

DOOD 

Hill: “Does your firm say good sal- 
aries?” 

Gill: “I’m not in a position to say ” 

DOOOD 

“Why haven't you creased your tru- 
sers?”’ said the sergeant-major. 

“IT put them under my mattress, same 
as the others,” said the recruit; “but I’m 
such a light sleeper.” 
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new firms 
r+ 4 cant 
be wrong 


These new firms must have 
been impressed with the ad- 
vantages offered by Dallas as 
listed in the advertisements of 


Industrial 


Dallas 


We are glad to have had 
the privilege of making these 
advertisements easy to read. 


Stellmacher& Clark, me 
Advertising Typographers 
Phone 2-6881 
‘Making them easy to read”’ 






















|33) 
33) 
a3 


= 33}| 

\s==5. 

‘S32 

a7 
{ 






3a 
E 






& 4 —— 
i. ae 


\ 
= 


HARPER STANDARD 
ENGRAVING COMPANY 


Cuts Sketches 

Zinc Etchings Cartoons 

Zinc Halftones Wash Drawings 
Copper Halftones Hirdseye Views 
Color Eng-avings Pen and Ink Work 


Mats Shoes 
Stereotypes Borders 
Electrotypes Fashions 
1000 Stock Cuts Buildings 


College Annual Cuts Trade Marks 


Maps Air Brush Work 
Labels Advertisements 
Nameplates Magazine Covers 
Letterheads Layouts of Photos 
Catalog Cuts Difficult Engravings 
Ideas Speed 

Art Work Quality 

Designing Courtesy 
Illustrating Co-Operation 


Photo-Retouching *‘More Than Satisfaction’ 


HARPER STANDARD 


ENGRAVING COMPANY 
PHONE 7°5385 
i611-i5_ ROYAL sar (pa) oa OFFICE BOX 1016 
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THE SATURDAY EVENING POST 


‘* AMERICAN BUSINESS 
serves the growing Southwest Market 
from DALLAS: THE CENTER’ 


cw 


* "TRANSPORTATION CENTER INDUSTRIAL CENTER * 
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* DISTRIBUTION CENTER FINANCIA CENTER * 
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* RAW MATERIAL CENTER 


POPULATION CENTER i 
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ADVERTISING 


IN THE 


SOUTHWEST 


Besides Industrial Dallas, Inc., This Agency Serves These Important Advertisers 


Conoco Oils and Gasoline [Products of merged Marland and Continental 
Companies}... Dr. Pepper . . . Gebhardt’s Chili Powder and Chili Products 


. . . Lone Star Natural Gas . . . Cotton Seed Products [Association] .. . 
American Rice [ Association} . . . Texas Sweet (Citrus Fruits) { Association } 
Mistletoe and Morning Glory Butter . . . Katy-Frisco Passenger Service . . . 
Holland’s Magazine . . . Texas Life Insurance Companies [ Associated} . . . 


Kellogg Corn Flakes {Southwest} .. . Imperial Sugar . . . City of Galveston 
... Numismatic Bank . .. Numetal Weather Strip ... Weldon, Williams & 


Lick {numbered tickets} . . . Ideal Built-in Furniture . . . Orbit Listerated 
Gum . . . Employers Casualty Co. . . . Kleenit . . . South Plains, Inc. [Com- 
munity} .. . Trinity Portland Cement. 








TRACY -LOCKE - DAWSON, INC. 
Advertising 
An Organization of 40 People — Occupying 4th, 5th and 6th Floors Majestic Theatre Building 


DALLAS, TEXAS 


Members of: American Ass’n Advertising Agencies . . . Audit Bureau Circulations . . . National 

Outdoor Adv. Bureau . . . Recognized by: American Newspaper Pub. Ass'n . . . Periodical Publishers 

Ass'n . . . Agricultural Pub. Ass’n . . . Associated Business Papers, Inc. . . . Curtis Pub. Co. 
Southern Newspaper Pub. Ass'n . . . and all classes of Media. 
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“Unanimous endorsement by the present Dallas City Administration referring to the 
project as one of the most important improvements ever undertaken 


by the people of Dallas.” 


City of Dallas 


J WADDY TATE,MAYOR 


July 3lst, 1929 


Mr. John J. Simmons, Chairman, 
Board of Supervisors, 
City & Sounty of Dallas Levee Imp. District, 
Dallas. Texas. 


Re: City & County of Dallas Levee 
Improvement District. 





Dear Sir: 


Replying to your inquiry regarding the attitude 
of the administration of the Sity of Dalles toward the above 
mentioned improvement, we beg to advise that the improvement 
has the unanimous endorsement of the City Administration and 
we consider it one of he most important business improvements 
ever undertaken by the people of Dallas. It is oyr opinion 
that the improvement will result in tremendous benefit, not 
alone to land within the district which will be reclaimed, but 
a great benefit as well to the City of Dallas and the County 
of Dallas. 


The bond issue of $23,900,000.00 which was over- 
whelmingly voted on December 15th,1927for public improvements, 
includes a large sum to be expended in a co-ordinated plan to 
be made effective as heretofore designed by experienced engineers 
by the City of Dallas and the County of Dallas, together with the 
district improvements herein referred to. 


Yours very truly, 


—_ 
Lidey Sate 
Mayor, 61 Dallas. 
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J. W. SLAUGHTER, COMMISSIONER DistTRicT No. 1 


G. W. LEDSETTER, Commissioner District NO. 4 


IVIL 


“County Judge and the entire Commissioner’s Court who created this district refer to 
it as being of great economic value to the entire County, and mention 


the co-ordinated plan of the City, County and Levee Im- 
provement District as it relates to the en- 
tire co-ordinated program.” 


Bee & 


F. H. ALEXANDER 
COUNTY JUDGE 


D. C. WHITELEY. County CLEerx 
R. S. QUILLEN, Commissioners Court Deputy 
FRED PATRICK, Prosate Court Deputy 


MILLER, .- COMMISSIONER DisTRICT No. & 
. GILL, - - - COMMISSIONER DistRICT No. 3 





DALLAS, TEXAS | Mey 31, 1928 


Mr. John J. Simmons, Chairman, 

Board of Supervisors 

City & County of Dallas Levee Imp. Dist., 
Dallas, Te xa 8. 


RE: CITY & COUNTY OF DALLAS LEVEE 
IMPROVEMENT DISTRICT 





Dear Sirs 


Replying to your inquiry regarding the attitude of the adminis- 
tration toward the above mentioned improvement, we beg to advise 
that the first public hearing, same being a requirement of the 
Statute pertaining to the Levee Laws ‘of this State, occurred 
before the Commissioners’ Court on ijpril 26, 1926, and that 
hearings from time to time continued to July 26, 1926, on which 
date the district was created by a unanimous vote of tle Com- 
missioners’ Court. 


During the hearings a large nunber of witnesses appeared from 
time to time who testified as to various nhases of the inprove- 
ment, including its practicability, its feasibility and its 
desirability as well as benefit to lands within the district and 
its effect upon the City of Dallas and the County of Dalles. 


Among those testifying were -a humber of engineers, including 
hydraulic engineers with a national reputation, as well as 

real estate men who qualified as exrerts on values. The 
testimony was overwhelmingly to the effect that the improvement 
was not only rrecticel and feasible but would be of great benefit 
to the lands in the district as we]l as to the City of Dallas 

and the County of Dallas. 


Since the creation of tle district, the County has voted a lerge 
bond issue for roads and bridses in which is included a sub- 
stantial sum for roads and bridges within the levee district, 
which improvements will be made, as far as vossible, in a co- 
ordinated plan of the City, County and Levee Improvements. 








Vt tactile Very truly yours, 
Gf ht My, ( , ss 
Ome Dist. Ho. 2, ~ County Judge. 
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“The Stone that was Refused by the Builder 
Shall Become the Keystone” 


Birds-eye view showing how the 
flood plain of the Trinity River di- 
vides the eastern and western sections, 
or Trinity Heights and South Dallas, 
Oak Cliff and the down-town section, 
West Dallas and North Dallas. The 





"Tiere are numerous factory 
sites available in Dallas, 
but, in practically every in- 
stance, they are located dis- 
tances of four to six miles from 
the business center of the city, 
sometimes farther. There are a 
few to be found close in but, 
because of their very proximity 
to the heart of the city, they are 
too costly for manufacturing 
purposes. Consequently, indus- 








tries establishing in Dallas are 
forced to locate on the outskirts 
of the city, which locations 
bring with them numerous dis- 
advantages such as the transpor- 
tation of labor. 

Yet, between the very heart of 
the Dallas business district and 
the large residential section west 
of the river lie more than 1o,- 
ooo acres of almost incalculable 
industrial potentiality which, up 


river is being moved and confined into 
a huge open storm sewer system by 
passing the flood-waters of the river 
and affording a storm sewer to take 
care of the waters accumulating on 


Dallas proper. 


to the present time have been 
put to but little use. 10,000 acres 
of nearly level land, bounded or 
crossed on the east by most of 
the railroads of Dallas and, 
through interchange facilities, 
accessible to all of them. 10,000 
acres which, because of their 
proximity of transportation, 
fuel and labor, could be trans- 
formed into a veritable indus- 
trial city of themselves. 
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Dallas’ Great Reclamation Project 


is more than 50 per cent completed, with more than 1000 men 
bending their energies to make a barren waste into a great busi- 


ness, industrial and manufacturing center. 


Map of the street layout showing various proposed crossings many of 


which are now under construction. 
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SEE HIM 
BEFORE YOU BUY 
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Martin Stationery Co. 
Legal Blanks 
“Service That Satisfies”’ 
914 Main St. Phone 2-1992 


Hanway & Williams 
JAS. L. HANWAY 
Insurance in all its Branches 


208 Central Bank Bldg. 
Phone 2-3822 


RIS 


SSSA RRANS 
——— 


Phone 23527 807 Dallas National Bank Bldg. 


Ss. L. EWING 
COMPANY 
TYPEWRITERS 


1606 Commerce 
2-3026 Dallas 


Page 34 


Texas Press Clipping Bureau 
Athletic Club Bldg. Established 1910 
DALLAS, TEXAS 


Every Business Man reads 
the newspapers with mind 
alert for any information 
that may affect, directly or indirectly, his 
own problems. 


Occasionally he comes across something of 
real advantage. If he should read all the 
newspapers in his territory, of course he 
would encounter many more such items; 
but this would be impossible. 

Let us send you what you are interested in 
from Texas papers—we read them all, big 
and little. 


CLIPPINGS 
REPORTS 


SCHOOLAR, BIRD & 
COMPANY 


C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 


Established in the Southwest 
Twenty-two Years 


AUDITS SYSTEMS 
TAX SERVICE 


Santa Fe Building Dallas, Texas 








The Chamber~of: Commerce mem- 
bers and other friends of George 
Bannerman Dealey, president of A. 
H. Belo Corp., honored him with a 
dinner November 26. A gold placque 
expressing appreciation of his long 
service to Dallas was presented to 
Mr. Dealey. 


Publicity Department 


The Publicity Department was operat- 
ed during 1929 for a two-fold purpose. 
First, and paramount, it attempted to tell 
as many people as possible, both in Dallas 
and out of Dallas, about the growth and 
development of the city, and second, it 
tried to show to the people of Dallas, both 
members and non-members of the Cham- 
ber of Commerce, just what specific things 
were being accomplished by the organiza- 
tion. 


In the first project the department used 
newspapers, trade magazines, house or- 
gans and general magazines. In the latter 
local newspapers and the official publica 
tion “Dallas” were used. 


A system of syndicating news was used 
on trade publications. News items of in 
dustrial nature breaking here were broad 
cast to all trade publications where such 
item might find a place. For instance, the 
opening of a new department store would 
be the subject of news items in construc 
tion magazines, concrete or steel journals. 
clay products organs, and _ electrical. 
plumbing, store fixture and other period 
icals of like nature. The department has 
a complete list of all newspapers and mag 
azines published in the United States and 
Canada. 

In addition to this news service the de- 
partment prepares whenever the oppor 
tunity comes, special articles on Dallas 
for outside magazines. An unusually large 
number of these, with cuts or photographs 


DALLAS 

















for illustration, were furnished this year 
in advance of convention meetings. Inter- 
national Rotary, several national and a 
large number of district conventions held 
here this year gave numerous opportuni- 
ties for the publication of general stories 
of the city, designed to increase conven- 
tion attendance. 


A system of cooperation with news- 
paper reporters assigned to “cover” the 
Chamber of Commerce was inaugurated 
this year and appears to be working suc- 
cessfully. The manager of the department 
under this plan gathers news from all de- 
partments and passes it along to the re- 
porters. In this way the volume of daily 
news coming out of the Chamber of Com- 
merce was more than doubled and a great 
deal of time was saved for the reporters. 
They system is highly satisfactory to them 
and it is appreciated by department heads, 
protecting them as it does from newspa- 
per stories based on remarks made in un- 
guarded moments. 


SD 
Sy 


Dallas Junior Chamber 
of Commerce 


General Report of Activity 
1929 


Activity in the athletic field has been 
confined to golf and tennis tournaments, 
handball, etc., between individual mem- 
bers and groups of members. 


Recommendations for improvements at 
Love Field originally submitted by pre- 
vious administration were officially pre- 
sented this year to city officials and others 
interested in aviation. The receipt of such 
recommendations was never acknowl- 
edged, but inasmuch as certain improve- 
ments have since been accomplished, the 
recommendations may have played some 
part. 

Directly associated with Speakers’ Bu- 
reau on Fire Prevention. Daily talks over 
local radio stations; speakers provided for 
luncheon clubs and schools. Distribution 
of Fire Prevention literature and other 
seasonable fire prevention work. 


Participation in Welfare Work is con- 
fined to seasonable activity during Christ- 
mas time each year. A Christmas tree is 
provided for Dallas Street and Newsboys. 
giving each boy several pairs of stockings, 
handkerchiefs, candy, fruit and nuts or 
other such holiday delicacies. 


The Radio Christmas Tree, an annual 
affair, last year brought in some 2,500 
gifts of toys, books, clothing, etc., and ap- 
proximately $100.00 in money. Distribu- 
tion of the gifts is made through the Unit- 
ed Charities. 
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Above is shown a group of 24 Cashiers of the Southwestern Bell Telephone 
Company from the Northeast Texas Division, taken on the roof of the Administration 
Building (13 stories above the street) in June of this year. The occasion was the 
annual educational conference of employees held by this company under the direction 
of Mr. R. C. Seaton, shown in the center of the picture. In this picture are several 
employees who have a record of many years’ service with this firm, some of them as 


long as 25 years. 


The Southwestern Bell Telephone Company, like many other large firms, long ago 
saw the many advantages, both to their employees and to their clients, of having good 
photographs made to tell their story of service and education. 


We number many large firms among our regular customers who have us make 
photographs of all occurrences having sales or educational advantages. 


L. J. Higginbotham Photo Adv. Co. 


1003 Camp Street 


Phone 7-5234 


“One Good Photograph Is Worth A Million Words” 
Let us do your photographing 


J. L. BURGESS L. E. ELLIOTT 
M. N. CHRESTMAN' 0. D. BRUNDIDGE 
O. A. FOUNTAIN H. A. BATEMAN 
W. H. WHITE 
BURGESS, BURGESS, 
CHRESTMAN & BRUNDIDGE 
Attorneys 
1106-1112 Southwestern Life Bldg. 
General Civil Practice 
Specialties— 
Corporations, Insurance, Machinery 
and Real Estate Practice. 





Life, Health and Accident Insurance by 
an Old Line Texas Stock Company 
The I. T. A. has paid nearly 
$2.000,000.00 in benefits to 
policyholders or to their de- 
pendents since organization 
in 1903. We are proud of our quarter of a 
century of unexcelled insurance service. 
INTERNATIONAL TRAVELERS 
ASSURANCE COMPANY 
Dallas, Texas 
PRICE CROSS, President 
BEN HAUGHTON, Sec’y-Treas. 

















Employment Bureau 
Call 7-5554 for 


Efficient Office Employees 
“Service Free to the Employer” 
703 Insurance Building 























When You Think of Safes 
Think of 


ABBEY BROS. 


Herring-Hall-Marvin Dealers 
1615 Bryan Ph. 2-5065 


FRED L. LAKE & CO., Inc. 
RUBBER STAMPS 
CONVENTION BADGES 


4 


STENCILS—SEALS 
1015 Elm St., Dallas 


FRANK ROGERS 


Photographs For All Purposes 
712 Elm Street 
Phones 2-8026, 2-8027 
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We Are Equipped To Do Numbering Work 
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One of the many 
photographs made 
by us for Titche- 
Goettinger Co., and 
used in the recent 
Rotogravure Section 
of Dallas News. 













SAnally TIO 


COMMERCIAL PHOT SRAPHER 





17132 LIVE OAK ST. DALLAS, TEXAS 


All Aboard 


O TIME TO spare to catch the “Hayden Specialty” 

which arrives Christmas Morning at the well-known 
station “Goodwill”. 

Your customers will be there; many with gifts for you. 
Don’t disappoint them by not being on board. 

Phone 7-5691 at once and be assured a reservation. 
Accommodations are becoming less choice each hour. 


HAYDEN 


Manafactaring Company 


Good Will Advertising Specialties 
515 Jackson Street 

Phone 7-5691 

Dallas 

Texas 
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INDUSTRIAL 


(Continued from Page Eleven) 


Among these reports were: A special re- 
port on the opportunity for a pneumatic 
tire factory at Dallas, which included an 
analysis of the Southwest as a market for 
tires, production costs at Dallas as com- 
pared with Akron, and the cost of dis- 
tribution from Dallas as compared with 
the present tire manufacturing centers; 
a similar report was also prepared and 
distributed to leading manufacturers of 
storage batteries, and forty or fifty less 
claborate special reports for specific in- 
dustries were prepared on request. 
Addition to Dallas Payroll: Based on 

the best information that is available, the 
following estimates of the number of em- 
ployes of new concerns established dur- 
ing the year are made under five group- 
ings: 

Estimated 

Number of 

Employes 
New Manufacturing Plants - - ~- 1,038 
New Branches of Sectional or Na- 

tional.Concerns - - + + « + 923 

New Local Retail Concerns- - - 476 
New Local Wholesale and Jobbing 


Concerns - - ’ 260 
New Local Siastilininiines iiahieess: 894 


Total Employes - - - ~- - 3,591 


It is further estimated that the total 
wages paid these employes annually 
will amount to between $6,000,00 and 
$7,000,000. 


The above figures do not take into con- 
sideration normal growth of existing in- 
dustries, retail establishments, wholesale 
houses and miscellaneous concerns, which, 
of course, also adds to the total number 
of persons gainfully employed in Dallas 
and to the city’s total annual payroll. 

The Industrial Department has recom- 
mended to Industrial Dallas, Inc., the em- 
ployment of an assistant, trained in the 
collection of all kinds of statistical in- 
formation. If this man is employed, one of 
his duties will be to secure accurate data 
on the number of employes of new con- 
cerns and the amount of their payrolls, as 
well as to keep posted on the increase or 
decrease in employment among established 
concerns, so that at the end of each year 
we shall have an accurate report on the 
net increase in employment over the pre- 
vious year and the net increase in the 
city’s payroll, with information as to 
what lines are showing increases and 
what are showing decreases. 

DOD 

“Er—Mr. Brown?” 

“No, Green is my name.” 

“Oh, pardon me — so sorry! You see, 


I'm color blind.” 
DOOD 


“Mr. Jones is not at all keen on marry- 
ing.” 

“How do you know?” 

“T’m engaged to him.” 


DALLAS 











Phones 


71-5194 
7-5195 
Night — 3-6172 
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Offices 
1012-14 
Fidelity Union 
Building 








London to Treat Skyline 
after Dallas Manner 





smoke of centuries, and take its sunshine straight. [The 
London Times tells about it, in a handsome colour section 
that a friend of ours has brought us.} They are going to do 
it with gas. 


N= WE HEAR that London is planning to break through the 





His Majesty’s Ice Box 


Although London has had gas since the days of Sir Walter 
~ Scott, the people are just now taking it up for general house- 
hold use and industrial processes. Probably the King started 
it, with his GAS Refrigerator. 










68,000 Smokeless Chimneys 


In the meantime, since Dallas has had natural gas for nearly 
20 years, this city has acquired 68,000 smokeless chimneys 
that guard its brilliant skyline. For warming a baby’s bath, 
or running a factory, Dallas uses this silent, powerful, inex- 
pensive heat that does not need to make one fleck of soot. 








- x Our engineers are at 


your service for advice 
upon all questions of heat- 








-No matter how far you travel, ing, in installations old 
you never find a heat to equal or new. Please use them. 
natural gas. 

It SIMPLIFIES living. ° 





THE DALLAS GAS COMPANY 


Obtaining Gas from 
Lone Star Gas Company 


Producers and Transpouiters of Natural Gas 


DALLAS 
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HE day of laughter at “horseless buggies” and of polite 
scorn at the “crazy” Wright boys is within the mem- 
ories of most of us. The era of derisive editorials on the 
folly of such scientific “toys” as the phonograph and the 
telephone is not much farther back. 


But today, these one-time novelties are an accepted part 
of our every-day life—the result of patient effort and 
skill to make them more practical, useable and dependable. 


Take the telephone for example. Jeered at by an English 
newspaper of the ’70s as “the latest American humbug,” 
it has become so increasingly useful that without it the 
pace of modern life could scarcely be maintained. 


6300 times a minute—more than 9,000,000 times each 
day —telephone users in the Southwest entrust their 
social and business contacts to the telephone. The confi- 
dence with which this is done is justified by the increased 
dependability of the service and the speed with which 
the telephone gets things done. 





SOUTHWESTERN BELL TELEPHONE COM PANY 
DECEMBER 1929 
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Nearly Forty-Five Years Young 


“The 
» DORSEY 


Company 


More than Manufacturing Stationerts.... 
more than Lithographers....more than 
Printers....more than Office Outfitters. 


An institution that renders a real service 
to business men that will assist in putt- 
ing more dollars on the right side of 
the ledger. 


Progressive....of course. 


A visit to our office furnishing salon 
will reflect the forward looking policy 
of our company....others will follow.... 
but the fact remains that Dorsey leads. 


The Business Man’s Department Store 
COMMERCE TO JACKSON AT POYDRAS 
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